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INTRODUCTION 
 
“The most common path for high-tech development is refining, extending, and 
recombining existing technology specializations into new ones, not abandoning 
them and trying to develop hitherto unknown competencies.”1 

 

The purpose of this project is to examine the digital music industry in Georgia in 

order to advance novel economic development strategies for the state.  In order 

to accomplish this task the following report defines, outlines, and presents 

Georgia’s digital music industry, highlighting several strengths and weaknesses.  

Informative mini-case studies of local firms will provide insights into the 

innovativeness, creativity, and economic development potential of Georgia’s 

digital music industry.  Furthermore, the industry in Georgia is compared to that 

of Tennessee and Virginia, in order to understand how Georgia stacks up to 

other states with the onset of this new media industry.  Finally, Policy 

recommendations are provided. 

                                                 
1 Cortright, J. and H. Mayer (2004). "Increasingly Rank: The Use and Misuse of Rankings in Economic 
Development." Economic Development Quarterly 18(1): 34-39. 
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METHODS OF STUDY 
 
Various methods of data collection and analysis were employed to investigate the 
digital music industry in Georgia.  Due to the fact that digital music involves a 
mix of technical and artistic innovation, data mining techniques proved fruitful in 
the study.  Furthermore, digital music is an emerging field in which traditional 
industry study techniques offer limited insight.  Table 1, outlines the techniques 
used to examine the field in Georgia: 
 
Table 1: Data Mining Methodology 
Type of Data Purpose(s) Source(s) 
Patents Gauge innovation USPTO 

Firms Determine entrepreneurship ReferenceUSA 

Journal Articles Academic contributions Publication Databases 

Employment Target occupations BLS, BEA, Census 

Educational Institutions Educational opportunities USG; GA DTAE, NCES 

Venture Capital  Funding, future prospects PriceWaterhouseCoopers 

 
⇒ Given that technological innovation is fundamental to both the present 

and future of the digital music industry, this study utilized patent data 
as a measure of knowledge and innovation.  Accordingly, data was 
gathered from the United States Patent and Trademark Office (USPTO) on all 
patents related to digital music hardware for the state of Georgia.  Patents were 
considered to be Georgia Patents based on inventor addresses located within the 
state.   

 
⇒ Firm data was gathered on recording studios in order to gain insight 

into industrial entrepreneurship in Georgia.  Recording studios highlight 
the commercialization of the field in the state.  Furthermore examination of the 
location of firms points to clustering and regional strengths of the industry. 

 
⇒ Examination of Publications by Georgia authors in Digital Music 

relevant journals points to the knowledge dissemination that the state 
has produced.  Reviewing the author locations of industry related publications 
was used to determine the types of knowledge generation that researchers in 
Georgia have lent to the field. 

 
 

⇒ Listings of educational institutions were gathered.  Educational 
institutions in Georgia that have programs or courses related to digital music 
production were researched in order to assess the educational opportunities and 
future employment pool within the industry.  Data was gathered from the 
University System of Georgia Board of Regents, as well as, Georgia Department 
of Technical and Adult Education.   
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⇒ Although the costs associated with digital music production continue to 
decrease it is important to examine the types of funding available for 
the industry.  Arts and humanities foundations that have contributed to digital 
music are listed.  Venture capital funding in the media and entertainment, as well 
as electronics industries was analyzed to exhibit infrastructure investment in 
digital music.  Data was gathered from PriceWaterhouseCoopers. 

 
⇒ Employment analysis was conducted using data from the Bureau of 

Labor Statistics, Occupational Employment Statistics.  Data was used to 
determine specialization in related occupations in Atlanta and Georgia.  
Comparison was conducted with Nashville as well as Tennessee as a whole.  

 
⇒ Key informant interviews were conducted.   

 
Limits of Selected Methods 
 

⇒ It is very difficult to ascertain employment with in the field due to its project-
based nature.  Furthermore, many participants are self-employed and may 
self-identify in other employment categories.  Finally, while occupations such 
as producer and recording engineer are related to the digital music industry, 
it is not within the scope of this project to distinguish between those that 
work in digital music from those that do not.  Survey methods would enable 
better employment understanding. 

 
⇒ Digital music is an interdisciplinary field in which scholars may contribute 

relevant research in many forms.  While examining particular publications 
provides a sample of the research, field scholars may publish in unrelated 
journals.  Therefore, the publication information is limited to those authors 
that have published in industry specific journals. 
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REVIEW OF LITERATURE 

Scholars have debated the importance of regional location in economic 

development policy.  Certain accounts find that technological advancement, 

particularly concerning communications and logistics, has rendered distance 

inconsequential in the global economy (Cairncross, 1997; Friedman, 2005).  Yet 

location as a factor in the competitiveness of business and industry continues to 

garner attention.  Some even consider the location of business as the determinant 

factor in the competitiveness of industries given the globalization of economic 

activity (Audretsch, 1998; Ewers, 2007; Florida, 1995; Porter, 2000, 2003; A. J. 

Scott, 2006; Stam, 2007).  Industrial location is significant to the effectiveness of 

economic development policies.  Innovative activities have been tied to particular 

localities based on such inputs as infrastructure and incentives (Feldman & Florida, 

1994).  Studies have shown that local conditions can impede and influence the 

development of various economic activities (Boschma & van der Knaap, 1999; 

Glasmeier, Kays, & Thompson, 1993; Suarez-Villa & Han, 1990).  Economic 

geography considerations of industry have converged to develop the notion of 

industry clusters as a unit of analysis.  Moreover, agglomeration study has been 

viewed as effective to the development of insightful economic development 

policies (Waits, 2000).  Porter has advanced city-region clustering of industry as 

the heart of successful economic development (Porter, 2000, 2003).  In 

completing numerous studies of agglomeration activities, Porter settled upon a 

basic foundation on which to build studies of industrial co-location.  Accordingly, 
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clusters are defined by Porter as “…a geographically proximate group of 

interconnected companies and associated institutions in a particular field, linked 

by commonalities and complementaries” (Porter, 2000).  The following research 

examines the formation of a new media industry in Georgia and the opportunities 

for the development of clustering within the state.  Rather than focus on a single 

cluster in the capital city of Atlanta this research can be used to provide insights 

into ways in which the digital music industry can be developed for economic 

development use throughout the state of Georgia.   
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EXECUTIVE SUMMARY 

 
⇒ The nearly 300 digital music firms in Georgia contribute over a 

quarter billion U.S. dollars in annual sales to the local economy 
and employ approximately 1400 workers.   

 
⇒ Georgia’s digital music industry contains a higher proportion of 

home-based businesses than Tennessee and Virginia. 
 

⇒ The average annual sales by home-based operations is $200,000. 
 

⇒ Annual wages have increased by at least 25% in digital music 
related occupations. 

 
⇒ Approximately 1 in 3 digital music production facilities are 

located outside of metro Atlanta. 
 

⇒ Patents by Georgia innovators in the field of digital music date 
back to at least 1980s. 

 
⇒ There are 43 digital music related patents by Georgia inventors. 

 
⇒ Georgia-based authors have published in the top scholarly 

journals for digital music. 
 

⇒ Georgia has varied opportunities for education in the digital 
music field spanning from certificate programs to graduate 
degree studies. 

 
⇒ Much of the growth in digital music firms has shifted outside of 

the city of Atlanta and the metro area. 
 

⇒ 13 percent of firms are located in rural Georgia outside of any 
metropolitan statistical area. 

 
 
 
 
 
 
 

Georgia’s Digital Music Industry  

 



9 

DEFINITION 
 
 
DEFINING DIGITAL MUSIC 
 
For the purposes of this research, digital music is defined as music that is 

digitally constructed.  Production within this industry relies heavily upon 

computer technologies. Industry professionals are able to capitalize upon existing 

sounds while at the same time creating new sounds using digital technologies.  

The digital music industry blends technological innovation, artistic creativity, and 

information technology management, enhancing the new media platform. 

 
Digital music entails music that is produced using computer software and 

hardware.  Music that is manipulated using digital devices must be converted 

into a digital signal; or from sound into numbers, modified, and then recorded 

using digital recording software such as Compact Disc or MP3 (Cullinan & 

Oppenheimer, 2006; Karagiannis, 1999; Pan, 1993; Pohlman, 1996).  The 

particular equipment used by digital music producers varies widely, yet still there 

are basic equipment requirements for all digital music production.  Figure 1 

below displays the digital music development process in two dimensions.  The 

red arrows identify the production process using all available equipment for 

digital music creation.  The blue arrow points to the alternative digital music 

development process that simply enlists production software.  Viewing the 

development process in this manner illustrates the technological equipment 

needed for this field.  It also highlights the accessibility of this field in that 
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producers can decide to use the equipment that will fit best with their investment 

and technical capabilities. 

 
Figure 1: The Digital Music Development Process 
Source: Adapted from: (Cullinan & Oppenheimer, 2006; Karagiannis, 1999; Pan, 1993; 
Pohlman, 1996) 

 
 

Particular musical genres utilize more aspects of digital music than others.  For 

instance, Electronica, Hip Hop, Pop, Reggae, House, as well as Drum ‘N’ Base all 

frequently integrate digital technologies in the sound and compositional 

production processes.  Table 1: Elements of Digital Music, illustrates the features 

that determine the definition of digital music. 
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DIGITAL MUSIC  NOT DIGITAL MUSIC 
Sound Recording using digital technologies 
during production 

Sound Recording using digital file formatting 
alone (only saved in MP3) 

Ringtones Electromechanical instruments, i.e. Electric 
guitar music 

Digital Sampling Analog musical instruments, i.e. synthesizers 
Software usage:  MIDI (software), 
Sequencers, Trackers  

All music on CDs is not necessarily digitally 
produced 

Mixing, filtering, equalization done on 
computer 

Turntables and other DJ equipment that 
manually produces sound 

Audio digitizing card FM/AM Radio 

digital music publishing companies  

Online Radio  
Digitized musical instruments, i.e. digital 
synthesizers 

 

Video Game Music  

Table 1: Elements of Digital Music 
 
 
 
INDUSTRY STRUCTURE 
 

The traditional recording industry mirrors other industry in that there are a few 

large firms that maintain most of the market share.  Five multi-national firms 

make up the majority of the recorded music industry market.  These firms have 

been able to exert market control mainly due to the high costs of distribution 

(Alexander, 1994).  However, the advent of telecommunications infrastructure 

has reduced the costs of distribution, lowered entry barriers and increased 

entrepreneurship in the field (Alexander, 1994; McLeod, 2005).  Figure 2 

illustrates the major changes in the recorded music industry.   
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As can be seen in the figure, the distinguishing characteristic between the 

traditional music industry and that of digital music is this alternative value chain.  

Internet distribution and marketing have decreased costs.  Production spaces 

and time has increased in flexibility, while Digital recording technologies and 

telecommunications have enabled reduction in the inventory costs.  The 

dominant transnational firms have traditionally developed music in a costly 

closed system where all portions of production have been owned and operated 

by the firm.  The digital music industry has developed as an alternative to this 

music management model.  Digital music firms are differentiated by their ability 

to reduce costs through horizontally integrated business models that enlist 

project-based labor, internet communications technologies, as well as formal and 

informal social networking.     
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INDUSTRY OVERVIEW 
 
GEORGIA’S DIGITAL MUSIC INDUSTRY 
 
The digital music industry in Georgia has continued rapid expansion.  In the 

1980s, the first decade to witness digital music development, there were around 

20 such firms.  During the 1990s when digital music technology began to reach 

many aspects of the traditional music industry, Georgia had around 50 digital 

production facilities.  Currently there are nearly 300 digital music production  

facilities in the state. 

Source: ReferenceUSA database 

 
Growth in the number of firms has enabled the digital music industry in Georgia 

greater economic impact.  These firms contribute over a quarter billion U.S. 

dollars in annual sales to the local economy and employ approximately 1400 

workers.  It should be noted that the employment captured here are those core 

employees who are essentially stationed at a recording firm.  As previously 

discussed, the digital music industry is primarily project based and many workers 

are self-employed or employed in related occupations.  Hence, this employment 

count is merely a snapshot of the industry and does not capture all employment 

within the field. 

FIRMS COUNT 280 
ANNUAL SALES  $ 254,750,000  
EMPLOYEES                1,437  
HOME-BASED  89 

URBAN / RURAL RATIO 8:1 
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STATE COMPARISONS 

To better understand the dynamics at work in the Georgia digital music industry, 

it was necessary to examine the industry in other states as well.  The following 

chart outlines the digital music economic impact in Georgia, Tennessee, and 

Virginia. 

FIRMS COUNT 280 
ANNUAL SALES  $ 254,750,000  
EMPLOYEES                1,437  
HOME-BASED  89 

URBAN / RURAL RATIO 8:1 

  
FIRMS COUNT 442 
ANNUAL SALES  $ 504,250,000  
EMPLOYEES                2,595  
HOME-BASED COUNT 105 
URBAN / RURAL RATIO 93:1 

  
FIRMS COUNT 121 
ANNUAL SALES  $   62,000,000  
EMPLOYEES                   404  
HOME-BASED COUNT 29 

URBAN / RURAL RATIO 9:1 
 

The traditional music industry has been established in New York City and Los 

Angeles.  However, given that this project is investigating the new digital music 

industry I found it important to inspect the digital music industry aside from the 

usual suspects.  Tennessee was chosen as a comparison to Georgia because it 

has a music history as rich as that of Georgia.  In fact, Georgia competed with 
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Tennessee for the Country Music Hall Of Fame.  Furthermore, Nashville 

Tennessee has embraced its music industry to further economic development in 

the area.  Virginia was used to compare Georgia because its digital music 

industry professionals are beginning to garner greater attention for their sound 

recording abilities.  Also Virginia’s population growth and size most nearly 

matches that of Georgia.  The table above illustrates strengths and weaknesses 

inherent in Georgia’s digital music industry.   

Tennessee maintains a larger digital music industry than that of Georgia.  

However, when viewing opportunities for workers outside of urban areas, 

Georgia outpaces Tennessee and Virginia.  The urban to rural ratio is meant to 

illustrate how many employees in the urban areas there are for every one rural 

employee.  It is meant to measure concentration of urban employment.  

Tennessee has an urban rural ratio of 93:1; hence, for every 93 persons 

employed in an urban recording studio there is one in a rural studio.  However, 

in Georgia the urban rural ratio is 8:1 and in Virginia it is 9:1.  Apparently, both 

Georgia and Virginia offer greater opportunities for digital music employment 

throughout the state rather than concentrating in only urban areas.  

Furthermore, compared with both Virginia and Tennessee, Georgia’s digital music 

industry contains a much higher percentage of home-based businesses.  This 

may highlight that Georgia maintains a more supportive telecommunications 

infrastructure.   
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DIGITAL MUSIC EMPLOYMENT IN GEORGIA 

In order to gauge the occupational and employment benefits found in the digital 

music industry it is imperative to investigate human capital opportunities.  The 

following outlines the occupations and employment relevant to the digital music 

industry and provides insight into strategies that foster innovative workforce 

development using Georgia’s digital music industry.   

Employment Annual Wage 

Occupation 
in                  

2005 
Percent change 

1998-2005 
Electronics engineers, except computer 2450 36% 

Electrical and electronic engineering technicians 3300 27% 
Producers and directors 1110 65% 

Audio and video equipment technicians 1240 29% 
Sound engineering technicians 170 n/a 

Media and communication equipment workers, all other 250 55% 
Electrical and electronic equipment assemblers 2100 34% 

Table 2: Selected employment and wage changes 1998-2005 

 

In 2005, there were over 10,000 employed in digital music related occupations, 

illustrating that Georgia maintains a workforce with the skills necessary for this 

industry. There were approximately 170 sound engineers in Georgia with 

approximately 150 of them based in the Atlanta metropolitan region.     

 Additionally, the workers in these occupations have seen an upward trend in 

annual wages since 1998.  In fact a greater than 25% increase in wages was 

found in the majority of the occupations examined.  The average annual wages 

found in these occupations range from $30,000 for electrical and electronic 

equipment assemblers, to over $73,000 annually for electronics engineers.  
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Digital music occupations are therefore worthy of economic development 

attention given this propensity to provide quality employment as witnessed in the 

increased wages.   

Table 3 outlines the varied occupations that relate to the digital music industry 

and displays whether the State of Georgia specializes in those occupations and 

accompanying compensation.  The occupations pertaining to the digital music 

industry include a consortium management, information technology, creative, 

and high-technology occupations.  The computer as well as arts and media 

occupations should be characterized as those that are core occupations and 

integral to the primary business functions of the digital music firms.  Those 

occupations related to management and engineering can be viewed as more 

peripheral occupations in which their expertise may be used on a more project 

based occasion. 

As can be seen, Georgia maintains specialization in key areas related to the 

digital music industry.  Notably, Georgia continues occupation specialization in 

producers, electrical and electronic engineering technicians, audio and video 

equipment technicians, as well as network systems and data communications 

administrators.  The fact that Georgia residents specialize in these select 

occupation provides proof that this industry has skilled labor available in the 

State.   
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Table 3: Digital music relevant occupations and wages 

  

Related Occupations and Payroll Specialization LQ 

Occupation LQ_2005 
Annual 
Mean 

Management occupations 1.51 2.77 
Advertising and promotions managers 1.39 0.91 
Marketing managers 1.87 0.88 
Computer and information systems managers 1.84 0.95 
Engineering managers 1.36 0.82 
Agents and business managers of artists, performers, and 
athletes 0.49 0.76 
Computer and mathematical occupations 1.48 0.93 
Computer programmers 1.25 1.04 
Computer software engineers, applications 1.30 0.88 
Computer software engineers, systems software 1.67 0.85 
Computer support specialists 1.63 0.94 
Computer systems analysts 1.69 1.00 
Database administrators 1.18 0.96 
Network and computer systems administrators 1.35 0.94 
Network systems and data communications analysts 1.85 0.91 
Computer specialists, all other 0.99 0.86 
Architecture and engineering occupations 0.90 0.89 
Electrical engineers 0.87 0.93 
Electronics engineers, except computer 1.08 0.86 
Mechanical engineers 0.48 0.98 
Engineers, all other 0.66 0.83 
Electrical and electronic engineering technicians 1.14 0.92 
Engineering technicians, except drafters, all other 0.87 0.79 
Arts, design, entertainment, sports, and media 
occupations 0.80 0.96 
Producers and directors 1.08 0.78 
Music directors and composers ** 1.10 
Musicians and singers 0.22 ** 
Radio and television announcers 0.62 1.09 
Editors 0.63 0.98 
Media and communication workers, all other 0.78 1.34 
Audio and video equipment technicians 1.76 1.02 
Broadcast technicians ** 1.04 
Radio operators 2.90 0.88 
Sound engineering technicians 0.77 0.71 
Media and communication equipment workers, all other 0.84 1.08 
Electrical and electronic equipment assemblers 0.58 1.01 
Electromechanical equipment assemblers 0.46 1.05 
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LOCATING GEORGIA’S DIGITAL MUSIC INDUSTRY 

Examination of the location of digital production firms in detail provides insights 

into further economic development benefits that the industry supplies.   Not 

surprisingly, the majority (69%) of digital music firms in Georgia are located in 

the metropolitan area2.  Of those, nearly half (40%) were located within the City 

of Atlanta.  Interestingly, almost one-third of the digital music production 

facilities were located outside the Atlanta metro region.  Moreover, growth in the 

number of firms established by location has shifted to include many more firms 

outside of the metro Atlanta area.  
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2 Metropolitan Atlanta is comprised of 28-counties as defined by the US Census Bureau. 
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Clustering of digital music production in a particular region can highlight potential 

specialization in a community that might benefit from strategic economic 

development.  For instance, many digital music firms are located in the metro 

Atlanta region; yet clusters of digital music firms have developed in regions such 

as Augusta, Macon, Columbus, and Athens, GA. While metro Atlanta witnessed a 

near 500 percent increase in the number of digital music firms established since 

the 1990s, areas such as Augusta and Macon saw growth rates of over 800 

percent during the same time period.  Moreover, digital music industry firms 

employ a combined high-technology and information-

technology workforce; therefore it is interesting to 

examine the location of production facilities as 

they relate to the location of available talent 

pools.   

Studio location also points to the availability of 

digital music production throughout the state of 

Georgia.  Interestingly approximately 13 percent of digital 

music facilities in Georgia are located in rural areas.3  This furthers the notion 

that the digital music industry is worthy of attention since it provides 

employment growth and opportunity throughout the state.  

                                                 
3 Rural areas are located outside of metropolitan statistical areas.  
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Studio Locations in Georgia
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Exponential Industry Growth in Rural and Urban Georgia
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HOME-BASED BUSINESSES 

 

In addition to examining the geographic 

location of digital music firms, it is also 

important to inspect the characteristics of 

the facilities in which such businesses are 

housed.  Nearly one-third (89) of the 

Georgia firms are home-based businesses.                                  

Due to the fact that the digital music industry is primarily comprised of micro 

enterprises it is plausible that may of the establishments are home-based.  The 

digital music studios maintain attributes that are affiliated with most home-

businesses, regardless of industry. However, it seems that the home-based 

portion of the digital music industry in Georgia outperforms national trends in 

such businesses.  For instance, in the US, the majority (90%) of home-based 

businesses have no employees. In Georgia’s digital music industry, 100 percent 

of home-based firms employ 1 to 4 employees.   96 percent of home-based 

businesses in the US maintain an income of less than $50,000.  Yet in Georgia 

the average home-based recording studio maintains sales of a little over 

$200,000 annually.   
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⇒ 1 in 3 digital music 
firms in GA are home-
based. 

 
⇒ All maintain 1 to 4 
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Location of Home-based Studios in Georgia

25%

76%

2%
6%

9%
3%

4%
Metro Atlanta

Augusta

Columbus

Macon

Other GA MSA

Rural

Outside 
Metro 
Atlanta

 

Investigating the location of digital music firms in Georgia has illustrated an 

important finding.  Scholars and industrial researchers have proposed that digital 

music production has become more and more accessible to the mainstream 

consumer market.  Given that Georgia has digital music firms fairly dispersed 

throughout the state, means that digital music production appears to be 

accessible to individuals of varying socioeconomic status.  Furthermore, the 

exponential growth in the shear number of recording establishments illustrates 

that reduced equipment costs have lowered the barriers to entry for firms in 

Georgia. 
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INNOVATION – GEORGIA PATENTS 

Innovation in the digital music field can be gauged using varied criteria.  This 

report utilizes patent data to explore innovativeness in Georgia’s digital music 

industry.  The patent data that was gathered was used to explore whether 

residents of the State held or established patents relevant to digital music 

production and development.  Notably, inventors may have patented in a 

relevant technology without the express effort of patenting for the purposes of 

creating digital music, yet in so doing they have added 

to Georgia’s future in the industry. 

 

Georgia inventors have patented in the digital 

audio field since 1980.  In fact, Georgia 

residents are responsible for 43 digital audio 

patents to date.  Nearly half of those patents are 

in the analog-to-digital converter (ADC) or digital-to-analog 

converter (DAC) hardware.  This technology is especially telling, since the very 

definition of digital music is the conversion of analog sound into digital sound. 

Georgia inventors have also contributed patents in areas to include: sound 

filtration, MIDI usage, audio streaming, digital instrumentation, and digital 

process.  Table 3 displays the top 3 Georgia inventors with corresponding topic.  

Interestingly, 2 of the 3 top Georgia inventors have assigned their patents to 

Georgia’s Digital Music Industry 

⇒ GA Digital Music 
patents date back to 
1980 

 
⇒ 43 GA digital audio 

patents 
 
⇒ 50% of patents in 

conversion hardware 
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companies located outside of the State.  This points to an opportunity for 

economic development policy to create greater incentives to capture Georgia 

inventions before outside organizations are able to.  The only inventor to 

maintain the rights to their patents lives outside of metro Atlanta.  It may be that 

this inventor lacks the networks necessary to find an appropriate assignee. This 

reveals another opportunity for economic development policy implementation.  

Georgians currently have technology business incubators, such as the Advanced 

Technology Development Center (ATDC) available in metro Atlanta.  However, 

such options are needed for residents outside of the metro area.    
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INNOVATION – GEORGIA PUBLICATIONS 

Yet another method to determine innovation in an industry is examination of 

related publications.  For this research industry related academic publications 

were found.  The top 9 scholarly journals with content relevant to digital music 

are listed in table 4.  The scholarly journals are helpful in ascertaining innovation 

because they publish academic findings that contribute to the overall knowledge 

of digital music and its related disciplines.   

 Table 4: Digital Music Scholarly Journals 

 

Authors with Georgia affiliations have published in 5 of the 9 Digital music 

Journals listed.  Georgia authors are those that have ties to Georgia educational 

institutions.  In this case, published authors have ties to Georgia Institute of 

Technology, University of Georgia, and the Savannah College or Art and Design.  

Topics that were covered by Georgia authors include phase signals and 
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amplitudes, as well as audio-streaming networking.  These publications not only 

illustrate that there are scholars at work in Georgia’s digital music industry, but 

also that Georgians interested in this field have educational options.  
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DIGITAL MUSIC EDUCATION 

 Education is a key factor in successful industry development.  Skilled labor is 

essential to economic development in that businesses seek talent and community 

members are enabled increased quality of life through employment and wages.  

Digital music industry employment spans a spectrum of related occupations as 

previously discussed.  This report will focus on educational resources that target 

the production occupations, such as sound engineering and ProTools producers.   

Table 5: Digital music educational institutions 
Source: University System of Georgia, GA Dept. of Technical and Adult Education; National Center of 
Education Statistics; Individual websites 

 

Educational institutions have developed pointed programming for the field of 

digital music in Georgia.  Digital music education ranges from certification in 

INSTITUTION LOCATION RELATED 
PROGRAM(S) 

DEGREE(S) 
OFFERED 

ATLANTA INSTITUTE OF 
MUSIC 

DULUTH PRO TOOLS PRO TOOLS TRAINING 
 

CHATTAHOOCHEE 
TECHNICAL COLLEGE 

MARIETTA TECHNICAL DEGREE DEGREE / CERTIFICATE IN 
MUSIC AND AUDIO 
PRODUCTION 

CLARK ATLANTA 
UNIVERSITY 

CITY OF 
ATLANTA 

DIGITAL 
TELEPRODUCTIONS 
LAB 

BACHELOR OF MASS MEDIA 
ARTS; MUSIC 

GEORGIA INSTITUTE OF 
TECHNOLOGY 

CITY OF 
ATLANTA 

MUSIC TECHNOLOGY MASTER OF SCIENCE MUSIC 
TECHNOLOGY 

GEORGIA STATE 
UNIVERSITY 

CITY OF 
ATLANTA 

CENTER FOR AUDIO 
RECORDING ARTS; 
DIGITAL AQUARIUM 

BACHELOR OF MUSIC 
TECHNOLOGY; PROTOOLS 
TRAINING 

LAGRANGE COLLEGE LAGRANGE MUSIC TECHNOLOGY BACHELOR OF ARTS IN 
CREATIVE MUSIC 
TECHNOLOGIES 

UNIVERSITY OF 
GEORGIA 

ATHENS NEW MEDIA INSTITUTE NEW MEDIA CERTIFICATE 

SAVANNAH COLLEGE OF 
ART & DESIGN 

SAVANNAH & 
CITY OF 
ATLANTA 

SOUND DESIGN BACHELOR & MASTERS – 
FINE ARTS 

STANKONIA STUDIOS CITY OF 
ATLANTA 

PRO TOOLS PRO TOOLS TRAINING 
 

WEST GEORGIA TECH LAGRANGE TECHNICAL 
CERTIFICATE 

DIGITAL MEDIA 
TECHNOLOGY  
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audio recording to post-secondary degrees such as masters in music technology.   

The digital music workforce can be trained at both public institutions, such as 

state universities and private institutions, such as commercial recording studios.  

Furthermore, education opportunities are available online for interested parties, 

adding to the accessibility of workforce training in digital music.  A sampling of 

digital music education offerings are shown in Table 5.  Noticeably, the majority 

of facilities are located in the metro Atlanta area.  Moreover, only two other 

places outside of metro Atlanta are included.  This highlights an opportunity for 

workforce development in the State.  As previously shown, digital music facilities 

are found throughout the State, yet opportunities for professional development 

are concentrated in a few areas.  This location gap between the production 

spaces and talent pool will benefit from investment in additional training facilities 

throughout the State.  
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DIGITAL MUSIC INVESTMENT OPTION 

Although the costs of digital music production have steadily decreased over the 

last decade due to technology and the advent of the internet, it is important to 

discuss funding this industry.  Digital music establishments are by far micro-

enterprises and therefore much of the investment in this field mirrors that of 

other microenterprises.  Morevoer, business owners are able to apply for small 

business funding and grants through varying sources.  Interestingly, since this 

field blurs the line between art and technology, it seems that business owners 

have other avenues in which to find funding.  Most noticable is funding that is 

often reserved for high technology companies.  This portion of the research will 

focus on the implications for venture capital spending in Georgia as it relates to 

the digital music industry. 
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Venture capital investment is important to entrepreneurs because it often bridges 

the gap between personal (savings) financing and commercial (loans) investment 

by banks.  Venture capital is sometimes the only option for entrepreneurs that 

maintain a product or service that fails to gain attention or is too risky for more 

traditional financiers like commercial banks.   

Between 1995 and 2005 over $763 million was invested into Georgia’s media and 

entertainment companies, representing nearly 100 deals.  Media and 

Entertainment venture capital investment reached its peak in 2000, but dropped 

drastically in 2001.  The trend suggests that this industry was hampered by the 

effect of the “dot-com” bubble bursting.  Therefore it can be seen that venture 

capital investment in the digital music industry, while useful, may be lacking due 

to recent history.   

There are, perhaps little known, venture capital investors interested in investing 

in particular areas that may be beneficial for digital music entrepreneurs.  

Interestingly, in 2003, the New Markets Venture Capital (NMVC) program went 

into effect.  This program maintains strict investment criteria and targets funding 

towards underinvested areas such as rural and low-income areas. 

According to the Community Development Venture Capital Alliance, the NMVC 

program is a pilot project in its early stages, yet these $48 million of these funds 

have gone to subject communities.  This fund has been used to develop 

community capacities in technology.  For instance, the funds have been invested 

in low-income Baltimore’s New Markets Growth Fund which maintains 
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involvement in creating skilled jobs in innovative industries.  The fund was 

appropriated to a growth company in the field of spatial mapping and reporting 

software (Community Development Capital Alliance, 2006).  The program seems 

to be a suitable option for investment for digital music entrepreneurs in Georgia. 

Georgia’s Digital Music Industry  

 



41 

 

CONCLUSION- POLICY RECOMMENDATIONS 

This report explored the digital music industry in Georgia.  In so doing, insights 

into certain strengths and weaknesses of the industry were uncovered.  

Moreover, this report presented the economic development policy implications 

inherent in an emerging new media industry.  Following are policy 

recommendations gained through this research in terms of what economic 

development strategies will benefit this industry. 

 

Promote Georgia’s Digital Music Industry 

Findings in this report highlight that Georgia has a burgeoning digital music 

industry; however, little has been done to promote it.  Promotion of the industry 

that highlights such activities as “laptop battles” and networking events will lend 

increased international attention to the abilities of local residents.  Moreover, a 

striking finding in this research was that there are multiple well developed 

educational opportunities for Georgians to train directly for digital music.  This 

strength should be better publicized. 

 

Increase Public-Private Collaboration 

While Georgians throughout the state maintain establishments in digital music, it 

is telling that many of the supporting resources, such as educational institutions, 

publishers, and inventors are concentrated in the Atlanta metro area.  Along with 
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promoting the industry, local economic development strategies should integrate 

collaboration initiatives that partner digital music production facilities with 

inventors, educational institutions and publication services.  This could also open 

up rural and low-income areas in Georgia to New Markets Venture Capital 

investment. 

 

Strengthen knowledge transfer 

Remarkably Georgia’s digital music industry retains inputs from the public 

educational institutions, private establishments, and civilian inventors.  Yet still 

there seems to a weak network by which these groups interact.  It would be 

beneficial to the industry to strenghthen the ties between the varying types of 

actors in the field.  This will enable a better understanding of the industry for 

policy makers and participants alike. 

 

Support in-depth research 

Digital music is an emerging industry in which there are inherent difficulties in 

producing accurate counts of workers, establishements and historical trend data.  

Research is integral to providing economic development policy makers with the 

information necessary to make sutiable decisions.  Greater research into the 

history, demography and economic impact of the indsutry will continue to 

provide insights into not only this industry, but other emerging industries in 

Georgia.
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